
MBA4601 : Marketing and Consumer Psychology 

This course will cover advanced topics in marketing, designed to enhance the student's knowledge of buyer behavior, 
relevant theories, and marketing strategies and tactics. Topics include segmentation and buyer personas, jobs to be 
done theory, influencer marketing, customer experience management, and social listening. Course content will be 
flexible to reflect the latest thought and practice in marketing and transpersonal psychology. 
Credits  3 
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